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DYL @ | am a Bosnia-based illustrator and graphic designer with a
-A """ T ( ((RASTFHATION ) passion for creating impactful visuals that connect with
audiences. From bold campaigns to intricate character designs,

(a%gp_mﬁ&)gg@N ) my work is driven by originality and purpose. With experience in
branding, marketing, and illustration, | focus on turning ideas

into meaningful designs that tell a story.
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Character Design Urban traditional clothing
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Dinaric traditional clothing




Illustrations Central bosnian and Posavian traditional clothing



Character Design Central bosnian, Posavian and Dinarid traditional clothing
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https://www.youtube.com/watch?v=YO4rJQV0mr0
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https://www.youtube.com/watch?v=ZqWP_acSFBU
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https://example.comhttps://www.facebook.com/bingotuzla/videos/2473313832857082/
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Bright colors, bold typography, and playful

graphics defined the visual identity, reflecting the
energy of the target audience. Social media posts
and promotional materials maintained a cohesive

and eye-catching design.










Outdoor promotions featured influencer-led activities,
live events, and giveaways, bridging the gap between
the online campaign and real-world experiences.

Engaged with Gen Z audiences through pop-ups and
experiential marketing events.
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