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A B O U T ( LLUSTRATION ) I am a Bosnia—ba.sed.illustrator gnd graphic designer Yvith a
passion for creating impactful visuals that connect with
audiences. From bold campaigns to intricate character designs,
(GRApHm DESIGN ) my work is driven by originality and purpose. With experience in
branding, marketing, and illustration, | focus on turning ideas

into meaningful designs that tell a story.

(CHARACTER DESIGN )




CONTENT

(FREELANCE / illustration, character design, visual identity)

PET REVOLT
ROYAL WITH CHEESE

character design
clothing

(ILLUSTRATIONS )

NARODNA NOSNJA
BOSNE | HERCEGOVINE

character design,
series of illustrations

#PREKULTURNE BOCE MALI VUCKO
SARAJEVSKI KISELJAK OLYMPIC MUSEUM SA
lable design for packaging character design
character design merchandise

PHOTO

ILLUSTRATIONS

illustrations and
photograpy combined

(AGENCY WORK / via media / campaigns, visual identity )

BINGO ZA BEBE
BINGO GROUP

cppr campaign
character design

COKOSIZ PACKAGING DESIGN
LACTALIS BINGO GROUP
social media campaign illustration,

visual identity photograpgy

VARIOUS
POSTERS

theater, movies
and other various posters



Revolt Clothing: authentic, grunge, and unique. For those
P ET R EVO I_T (T'SHIRT DESIGN ) who defy the mainstream. Our pet-friendly collection is

for true pet lovers—because cute is the new punk.

ROYAL WITH (Lcraracter pEsien ) »
Pet Revolt features two main characters: Zuco, an orange

cat, and Lili, the sweetest of sweet dogs. Both are

C H S - inspired by real, lovable pets.
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GENERACIJA
LJUBAVI
SARAJEVSK
KISELJAK

(LABLE DESIGN )

(CHARACTER DESIGN )

( SOCIAL RESPONSIBILITY )

“Generation of Love” is the most comprehensive expression that
characterizes our young generations. Filled with a desire to
learn about the world around them, both in the pursuit of
modern life and in a complete understanding of the importance
of returning to nature - they spread love and energy that calls
everyone to ecological awareness, and to the very importance of
our interpersonal relationships.









The label presents a glass bottle that refers
to ecological awareness, which arises from

but also results in something that connects
us all - and that is love.
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MALI
VUCKO
OLIMPIJSK
VIUZEY
SARAJEVO

(I\/IERCHANDISE )

(CHARACTER DESIGN )

For the Olympic Museum, | reimagined the beloved Vucko,
mascot of the Sarajevo Olympics, as a playful and endearing
wolf cub. This fresh take on the character brings nostalgia
and charm, perfect for modern merchandise. The project
focuses on connecting past Olympic heritage with a
contemporary audience, ensuring Mali Vucko resonates with

both locals and visitors alike.
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VA R I O U S These posters for theater plays and student films combine bold
(POSTER DESIGN )

aesthetics and innovative techniques to make a statement.

P O ST E RS Each design captures the essence of the story with striking
(PHOTO EDITING)

visuals, showcasing my ability to push creative boundaries.
T i _A ‘ — % (ILLUSTRATION )

MOVIES
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GODISNJA IZLOZBA STUDENTSKIH RADOVA 111-6.11.2021
Akademija likovnih umjetnosti Sorajevo Galerijo ALU




ULOGE: alisa Radakowvid | Marko Capor

RE2ISED Gwozden Hlié PROGUCEMNTE Mia fvdagié, Benjamin Cengié i Kerim MaZavié
SCEMNARISTA: Vida Davidovic DIREKTOR FOTOORAFLIE: Jana Andic SCENOCRAFDA: Ajla Pustahia KOSTIMOCORAFIIA Vulkadin Filipowc

MAKE UP DIZAINER: Lamija Had2ihasanovii-Homarac DHEZAIN ZVUIKa: Damir Prohié KOMBOZITOR: Milo$ Stevanovic MONTAZER: Neda Zivanavic
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MAJKA HRABROST | NJEZINA DJECA
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CLOTHING

(CHARACTER DESIGN )

(ILLUSTRATION )

Through eight illustrations, traditional Bosnian clothing is
merged with modern settings, exploring how cultural attire
shapes identity. Aimed at educating and inspiring younger
generations, the project bridges past and present, highlighting
tradition's enduring role in identity.






Character Design Urban traditional clothing



Dinaric traditional clothing

ILllustrations




Illustrations Central bosnian and Posavian traditional clothing



Character Design Central bosnian, Posavian and Dinarid traditional clothing



P H OTO (PHOTOGRAPHY )
ILLUSTRATIONS  (icustration )

By layering illustrations onto photographic portraits, the work
reveals deeper dimensions of identity, transforming the subjects
into fully illustrated 'characters' that reflect both their external
appearance and inner selves. This transformation from photo to
illustration serves as a metaphor for the multifaceted nature of
identity, which is both visible and hidden.
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BINGO

ZA BEBE
SINGO
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(SOCIAL RESPONSIBILITY )

( BRAND IDENTITY )

( CHARACTER DESIGN )

“Bingo za Bebe” is a socially responsible campaign created
by Bingo Group and executed by Via Media to support young
families by making baby products more affordable.

Initiated in 2023, this campaign involves Bingo waiving profit
margins on baby food products, dedicating over 500,000 KM
to help families in BiH.

My role: Visual development, logotype, and key illustration design,
transforming the stork into a unique brand character in 2024.

From concept to execution, | ensured consistency across all
materials—billboards, TVC storyboards, social media visuals,
and promotional items.



The campaign’s original 2023 design featured
a simple stork icon from stock elements. As
Bingo’s first initiative in socially responsible
branding for young families, the visual
approach focused on clarity and familiarity.

(TVC LINK)



https://www.youtube.com/watch?v=YO4rJQV0mr0
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In 2024, | transformed the Bingo za Bebe campaign
with an original stork character, establishing a
unique brand identity. | led the visual development
across billboards, TVC storyboards, social media,
and promotional items, ensuring a cohesive and
impactful presence.

(TVC LINK)



https://www.youtube.com/watch?v=ZqWP_acSFBU
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The “Bingo za Bebe” campaign evolved into
“Bebin Prvi Meni,” centering around a cookbook
with healthy recipes for young families. This
phase featured additional visuals for billboards,
TVCs, and social media, maintaining the stork
character as a unifying visual.



https://example.comhttps://www.facebook.com/bingotuzla/videos/2473313832857082/
https://www.bingotuzla.ba/bebin-prvi-meni/
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COKOSIZ
 ACTALIS

( SOCIAL MEDIA CAM PAIGN)

(VISUAL IDENTITY )

“Coko8iz” is a bold, interactive campaign by Lactalis - Dukat
aimed at reintroducing their iconic chocolate milk to a Gen Z
audience.

Focused on vibrant, colorful designs and modern platforms, the
campaign created an online experience through social media,
interactive challenges, and influencer collaborations.

My role: | developed the bold, colorful design style that became
the visual identity of the campaign. Designed interactive social
media content and collaborated on outdoor promotional visuals.






#COKOS

=%U
- SR S

Bright colors, bold typography, and playful
graphics defined the visual identity, reflecting the EDGCB9 DFFEO1

energy of the target audience. Social media posts
and promotional materials maintained a cohesive

and eye-catching design.




The campaign focused on TikTok, Instagram, and
YouTube, introducing interactive challenges like
#cCokospill, #Cokotaste, and #Cokosplash.

Gen Z was engaged with vibrant posts, reels,
and stories, creating an energetic and relatable
online presence.

You can check out all of the made content
videos, tiktoks, reels on the links below.

(INSTAGRAI\/I PROFILE)

(TIKTOK EROEILE )
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https://www.instagram.com/dukat_bih/
https://www.tiktok.com/@dukat.bih

dukat_bih
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Outdoor promotions featured influencer-led activities,
live events, and giveaways, bridging the gap between
the online campaign and real-world experiences.

Engaged with Gen Z audiences through pop-ups and
experiential marketing events.

(INSTAGRAI\/I PROFILE)



https://www.instagram.com/p/DAVX29UCB3Y/

PAC KAG I N G For Bingo Group’s frozen pastries and pies, | developed
(PACKAGING‘ DESIGN ) packaging that balances modern aesthetics with
practicality. The frozen pastries feature bold, colorful

3 ‘ N G O designs blending imagery and illustration, while the pies’
clean layouts and bold typography highlight product quality

with simplicity.




Hlﬂﬂﬂll-l’ﬂhwll od kvasnag I
Y evom viinje.
mmm. spremno Ia pefenje.

paeniéno brano TIP 400, margarin, voda,
nia visnje, kvasac, ater, 30, ulje.
sadrzovati

ko&tice visnje ili ostatke :

eV /
upolrijebiti do/tet brej: oznagenc na pakovanju.
Bingo o o.0. Tuzla, profzvodi: Mod commerce D.O.O,
adanska BO; Dobanovci, RS, tel+381 11 414 09 29,
qil: cHfice@modcommerce.rs Www.olars
porijekia:Republika Srbija.
W ng trZiste BiH stovija: Bingo d.o.o,
00 Tuzia

00805
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LET’S KEEP
IN TOUCH!

e-mail address
elmanukicO@gmail.com

instagram & linkedin
@xelmao






