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llustration * graphic design + 2024




| am a Bosnia-based graphic design graduate and illustrator passionate
about creating visuals that tell stories and connect with people. My work
spans commercial illustrations, branding, and marketing campaigns, where
| focus on crafting designs that are bold, memorable, and impactful. Each
project Is tagged to highlight its unique focus, making it easy to explore my
diverse range of work.

+ personal projects + freelance + agency work / via media



contant

FREELANCE PROJECTS

PET REVOLT
ROYAL WITH CHEESE

+ character design
+ merchandise design

PERSONAL PROJECTS

NARODNA NOSNJA
BOSNE | HERCEGOVINE

+ character design
+ poster illustrations

#PREKULTURNE BOCE
SARAJEVSKI KISELJAK

+ character design
+ |able design

ILLUSTRATION
SHOWCASE

+ character design

PLANNER 2025
SOC

+ character design
+ cover design

CERES &CALYPSO
DEEPINTO TIME

+ book design

BOOK COVER
DESIGN

MALI'VUCKO
OLYMPIC MUSEUM SA

+ illustration
+ cover design

+ character design
+ merchandise design

AGENCY WORK/VIAMEDIA

BINGO ZA BEBE "%&m

BINGO GROUP A “:,{:,:_ A
+ Ccpr campaign g L%

+ character design \ %




Revolt Clothing: authentic, grunge, and unique. For those who defy the
mainstream. Our pet-friendly collection is for true pet lovers—because
cute is the new punk. Pet Revolt features two main characters: Zuco, an
orange cat, and Lili, the sweetest of sweet dogs. Both are inspired by real,

= lovable pets.

+ freelance project + character design + merchandise design
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"Generation of Love” is the most comprehensive expression that
characterizes our young generations. Filled with a desire to learn about
the world around them, both in the pursuit of modern life and In a
complete understanding of the importance of returning to nature - they
spread love and energy that calls everyone to ecological awareness, and to
the very importance of our interpersonal relationships.

+ freelance project + character design + |able design
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For the 2025 planner by Sarajevski Otvoreni Centar, | designed 12 unique
characters, each representing a zodiac sign. The vibrant and lively
illustrations capture the essence of each sign, bringing personality and
energy to every month of the year. This project blends bold creativity with
thematic storytelling, making the planner an engaging and visually
dynamic experience.

+ freelance project + character design
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| design book covers using illustration, collage, and a variety of
styles to capture the essence of each story. My approach
adapts to the tone and themes of the book, creating visuals
that resonate with readers and stand out on the shelf.

+ freelance project + illustration
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* Suggestion for redesign.




For the Olympic Museum, | reimagined the beloved Vucko, mascot of the
Sarajevo Olympics, as a playful and endearing wolf cub. This fresh take on
the character brings nostalgia and charm, perfect for modern
merchandise. The project focuses on connecting past Olympic heritage
with a contemporary audience, ensuring Mali Vucko resonates with both

locals and visitors alike.

+ freelance project + character design + merchandise design






dh % Olimpijski
Muzej
QRS Saraievo

i & Olimpijski
muzej
Q%9 arajevo

% Olimpijski
A
Q6% Sarajev




747474

ACACAC

FIEDED

5AA2DF

F26027

E62406









i & Olimpijski
muzej
Q&> Sarajevo




Through eight illustrations, traditional Bosnian clothing is merged
with modern settings, exploring how cultural attire shapes identity.

Aimed at educating and inspiring younger generations, the project

bridges past and present, highlighting tradition's enduring role in
identity.

+ personal project + character design



Gradska narodna
nosnja. / Urban
folk wear.
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Dinarska narodna

nosnja.
folk wear.

summer ¢

Left:
Right:

Based on traditional

wedding clothing.




Dinarska narodna

nosnja.

/ Dinaridic

folk wear.
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winter clothing.




Dinarska narodna
nosnja. / Dinaridic
folk wear.

Caracter designs used for showing
the whole costume / folk wear.



Posavska narodna
nosnja. /Posavian
folk wear.

Based on traditional
summer clothing.




Posavska narodna
nosnja. /Posavian
folk wear.

Caracter designs used for showing
the whole costume / folk wear.



Srednjobosanska narodna nosnja.
/Central Bosnia folk wear.

Caracter designs used for showing
the whole costume / folk wear.



Gradska narodna
nosnja. /Urban
folk wear.

Caracter designs used for showing
the whole costume / folk wear.






Inspired by Ceres & Calypso Deep Into Time by Candy Claws,
| illustrated a book that brings the album’s story to life. Each song
features a spread illustration paired with lyrics on translucent
paper, reflecting the album’s shoegaze melodies and creating a

tactile, immersive experience.

+ personal project + book design
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TRAOSITIONAL BIRD

Layers of green above

Where 15 1he Beginning

Sun rising tries 1o calch

A glimpse

Of forest fioar a branch

(biack featheread wings)

Falling through air (ready 1o jump)
On sudden Sound af wind begin to soar
Transitional bird

When we hear

We mahe a istening sound

Moon rising exchanges

Secrels with the leaves

Sating with you in & tree

In soft rain fesling there's

Tune here for everything

On sudden sound af wind begin 10 50ar
Transitional bird

wWhen we hear

We make a listening sound
Transitional bird

When wa he&"

Transilional bird

Whan we hear

We make a listening sound
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‘Bingo za Bebe” is a socially responsible campaign created by Bingo
Group and executed by Via Media to support young families by making
baby products more affordable.

My role: Visual development, logotype, and key illustration design,
transforming the stork into a unique brand character in 2024. From
concept to execution, | ensured consistency across all materials—
billboards, TVC storyboards, social media visuals, and promotional items.

+ agency project / via media + character design



The campaign's original 2023 design featured a simple
stork icon from stock elements. As Bingo's first initiative in

socially responsible branding for young families, the visual
approach focused on clarity and familiarity.
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/  nahranu
zabebeito
do kraja godine

EiBingo
zabebe

cyzmarze
Io na hranu

za bebeito
do kraja godine




In 2024, | transformed the Bingo za Bebe campaign with an
original stork character, establishing a unique brand
identity. | led the visual development across billboards, TVC
storyboards, social media, and promotional items, ensuring
a cohesive and impactful presence.



na hfanu ia bebe
i to do kraja godine
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na hranu za bebe ito do kraja godine
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na hranu za bebe
i to do kraja godine




The "Bingo za Bebe” campaign evolved into "Bebin Prvi
Meni, centering around a cookbook with healthy
recipes for vyoung families. This phase featured
additional visuals for billboards, TVCs, and social media,
maintaining the stork character as a unifying visual.
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Don't be shy reach out to me
via my e-mail address:
elmanukicO@gmail.com

You can check out what I'm
working on at the moment
via instagram & linkedin:
@xelmao




